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Introduction

The #1 goal for credit unions in 2025 is to
grow their membership, especially
amongst younger members.

However, if your account opening experience is the
very first touch point they have with your organization,
and that experience isn't seamless, you've now ruined

your chances of reaching that goall.

(Not so) fun fact: Average
membership application
completion rate is only 15%
(Source: MANTL, CU 2.0).

Go to www.joindebbie.com/partners to calculate your account acquisition cost




Account Opening Debbie

To go from a 15% — 50% submission rate,
here are the top factors to consider:

a )

Great user experience

The experience should be quick and
seamless, ideally under 5 minutes (some

are even under 3 minutes). Some DAO (r . . . w
providers offer pre-filled forms based on S I ple a p pl ications

data they retrieve from the credit bureau
or mobile carriers to expedite the process.

The goal is to collect as little information
L j as necessary on the front-end (while

N — maintaining fraud checks), or to make

the application feel like a “get-to-know-

you” style quiz, where recommendations

are made at the end. A lengthy form

[ N that doesn't provide any output to your
prospect is the worst of both worlds.

Trust - )
The single biggest drop off point in \ o
applications is ID verification. Not
everyone may need to go through this
step - for those that do, provide a
trustworthy solution to enable the user

to move on quickly. [ \

- / Responsiveness

e

Most people do their banking today on
their phones, so make sure the mobile
experience is as good as desktop.

) \_ W,
[ Upsell/cross-sell - -

Creating a more engaged member
starts by understanding them better
which includes determining which f W

products may be relevant for them. ) )
\_ _/ Direct deposit
switching
When signing up a new member,
\ everyone is seeking those core deposits.
[ IT Emlbedded direct deposit switching
Flexibil |ty and functionality can be the key here.
integration to legacy . _/

systems

You may not be able to upgrade all of
your systems today, so your beautiful
new DAO systems should integrate with
your pre-existing core.

\. _/

Go to www.joindebbie.com/partners to calculate your account acquisition cost




Summary Debbie

Our Take
s R

WITHCLUTCH
Best out-of-the-box a )
solution S .-
k\ / w Glide
Best consumer experience

( .. 1 L _/
narmi

Best for customizable

L flows ([ MANTL

Best all-in-one solution
s ~ (consumer+business
banking)

- cotribute . _/

Fastest implementation

\. _/

~

Notable Mentions

flm B blend °0s | ;' candescent

Terafina

Gaining traction - known Great consumer
for their customizable experience, premium
flows. pricing.

Recently rebranded,
owned by NCR.

meridianine ~ QRIGENCE B clNextGen  temenos

Market leader - largest
player in the space.

Known for lending & CU-forward and
accounting opening in innovative - smaller
one. player.

Large portfolio of digital
banking solutions.

Go to www.joindebbie.com/partners to calculate your account acquisition cost




WithClutch (Best Out-Of-The-Box)

Account selection

O Savings Account Money Market

0.75%

$1.500.00
$5.00

1.26%

@ Checking Accounts

£25.00

As one of the leaders in the credit union digital account opening
space, WithClutch started as a lending application software
system, and has since expanded to cover the entire member
application experience. Their experience has meant a large
number of integrations to LOS, digital banking, and core providers.

Their differentiation originated in their ability to loop-in cross sell
opportunities during onboarding, based on credit datag, leading to
a higher percentage of multi-product members.

Pros
 Good out-of-the-box tech,

Things to note
 Less focus on business

with the ability to customize
fraud checks

« Fast implementation and
ongoing support

« Best-in-class cross sell
functionality, with native LOS
integrations

Cost

( ( (

banking, though they are
soon releasing a module

» Does not speciqlize N
customization

Notable customers
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NArmMI (gest for customization)

What is vour business tvpe?

Seiect the busingss type that opphes 10 you

.: Aqua Bank

Do you want to opeén a joint account?

Have vou opened an account
with Aqua Bank before?

Yes

NO

No, I'm a new customer [ v]

You've been approved!

Yes, I'm o current or former customer

| started an application but didn't finish it Rewuords Checking 55

Narmi exists to enable community financial institutions to win
against the mega banks and fintechs. Narmi's founders ran @
community credit union, and built the Narmi digital banking
platform (consumer & business) as a result of their frustration with
In-market solutions. Customers asked Narmi to expand to digital
account opening (consumer & business).

Narmi’'s product is tailor-made for a team that wants the ability to
customize their flows and fraud checks. Those who can wield this
tool can see strong lift on their account opening conversion - we
see one of the highest account submission rates with Narmi.

Pros Things to note

« Highly customizable  Better for teams that have

. . some technical staff
« Best-in—-class conversion

« One of the strongest auto-
decisioning capabillities

Cost Notable customers (with Debbie)

prMeridian Trust
/



MANTL (Best All-In-One Solution)

YD —— )
- I.\pl \ (]H\ I hl“l\ Already have an account? Log In
' -
Let's get going!
Tvipe. Persanal Products AN
If onder Lo gEt started, select an aCcount that works M'or you
High Rate Checking High Yield Savings
Your Everyday checking account with no 1ées oF minimiim bBalance Grow your savings with us
» £0 monthily maintenance fee « 0.05% Annual Percentage Yield (APY)
* No monthly minimum balance * $100 minimum to open
+ $100 minimum to open s $200 minimum balance to avoid $3 monthly service fee
« No fees lor keeping your account open—we re glad you're
banking with us
View Dhisclosures View Liisclosures
Consumer Certificate of Deposit Kid's Savings Account

MANTL has a proven track record with credit unions and banks of all
sizes (including major institutions like Alliant Credit Union) with
streamlined account opening across all channels. Its platform helps
retail members, business members, and staff enjoy a smoother, more
efficient experience.

MANTL is a good all-rounder, for those looking for an enterprise-grade
solution. They were also recently purchased by Alkami, a leading
digital banking solution in the CU space. Some executives we spoke to
see value in an all-in-one solution, while others are seeking an
Independent best-of-breed.

Pros Things to note
+ 90%+ fully automated/ « Consumer experience is 4-5
decisioned min
« Highly scalable & tested on - Mixed feedback on Alkami
large volumes of sulbmissions acquisition
 Strong business banking
offering
Cost Notable customers

d “ Financial Plus [~ ©
Credit Union |
ALLIANT



Glide (gestconsumer Experience) Debbie

9:41

® Glide N

Hi, Sameer ¥ 1 R\

You have been pre-qualified for one or more
products!

Your Offers sy ;
% Switch and Save $200 s Switch and Sa
Wells Farg Firet Financia
2019 Honda Accord Cashback Rewa
Signature Card
Switch to Us Move F

Preferred Credit Card New Auto Lg

Our Prelerred rewards card is Our Preferred

Glide is perhaps the newest entrant to the space. Although Glide has
the least market penetration of the other players, it is quickly growing
due to their great consumer experience.

Having tested each of these solutions on the consumer side, Glide was
the fastest experience, at a record sub-3 minutes to do a full
submission. While their platform is a bit more nascent and less battle-
tested, we are impressed by this newcomer.

Pros Things to note

« Great consumer experience « Newer player, less battle-

tested for scale
« Offer both consumer and

business banking - Does identity verification and
re-fill via phone number,
* Recently launched a cross- ess reliant on other methods
sell module

« Nimble, early-stage team

Cost Notable customers
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Cotribute (Fastest Implementation) -

Checking & Savings

It's easy! You'll need a few things:

e Social Security Number
« Government-issued, valid photo identification
e $5 and current banking info to fund your new account

Sign up in less than 5 mins

Cotribute has been known to work with medium and small sized credit

unions on the rise, offering a reasonably priced solution with fast
Implementation.

Their solution is also known to automate much of the back-office work
necessary to approve new accounts, and they recently launched
agentic Al-cross sell agents that can be embedded within the
onboarding experience.

Pros Things to note
« Quick implementation speed + Serves primarily small/
and out-of-the-box tooling medium sized credit unions
and banks

« 85%+ auto-decisoning

« Experience is 4-5 minutes
» Recently launched an Al- P

cross sell module

Cost Notable customers

) fiZe CreditUnionl

BEYOND BANKING



About Debbie Debbie

Who are we?
Debbie is the first account growth and
loyalty-as-a-service platform.

Reach our network of young consumers
Debbie primarily targets Millennials and Gen-Z who are focused on building better habits,
paying off debt and increasing savings. Utilize our matching network to let us source and

onboard new members for you.

Incentivize positive behavior with real time rewards

Debbie rewards consumers for any positive financial transaction they make, in real time. The
Debbie program has a track record of producing higher savings balances and better debt

payoff outcomes.

Encourage engagement with additional products

Debbie serves up personalized offers from the partner, from balance transfers, debt
consolidation, auto loan refi, and more. Users earn multipliers on their points for engaging with
their partner accounts.

®

: Debyp; “ecoyn,
You've been matched with MSUFCU _ ep

Qrt ”&rg

Compatibility score: 98% ©

Why we think you'll be a great fit

@ Build Your Credit
’;&" Save for a home
@) High-Yield savings

MSUFCU requires a $10 donation and a $50 deposit to
open an account

“ ®
200 I
©
b Get started Alagy on 4,
; "IN8S Cre

S
rea¥ 1 r
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DER! ime Explore other banks " -
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