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Solution:

Core Themes:

Founded in 1961, New England Federal Credit Union has empowered its members to make good 
financial decisions to help improve their quality of life. 



NEFCU is dedicated to improving the financial well-being of our members and community. Not

only do they provide their members with a full range of financial products and services; but 
they are also actively engaged in a wide variety of events and robust financial education 
program to help their community. 



Today, NEFCU serves over 90,000 members making it the largest financial institution 
headquartered in Vermont. 

In March 2021, New England Federal Credit Union partnered with Zogo to further strengthen

their existing financial education program and empower its members through on-demand 
mobile first financial education content.

“Working with the Zogo team has been great – 
they took time to understand our business 
needs and the unique needs of our members. 
This strong partnership from day one fueled a 
successful launch of the app rather quickly. 
Following product launch, the Zogo team has 
continued to partner closely with our 
organization to ensure we are tightly aligned 
and are experiencing the full benefits of the 
Zogo platform. It is wonderful to work with a 
partner that is innovative, fast, and focused on 
delivering a best-in-class user experience.”



I’m extremely happy. I think it’s an amazing 
company, it’s an amazing partnership, and I 
would say it’s one of our strongest.”



Financial Education at NEFCU

-Patricia Selsky


Case Study: 

NEFCU & Zogo
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The Challenge

As Told by NEFCU:

User Growth

Made for Everyone

Customizing the App Experience

NEFCU needed a financial education solution that was scalable & 
sustainable. The pandemic made in-person events more challenging while 
the need for financial education continued to grow in importance. Through 
Zogo, NEFCU continues to expand and strengthen the financial education 

program in a digital and equitable format.

Case Study: 

NEFCU & Zogo

“We’ve seen quite a bit of success with it and our users love the app - and that's the most 
important thing. Zogo enables us to rapidly scale financial education to our entire field of 
membership.” 

- Patricia Selsky



“Zogo is available to everyone. We’re not just reaching a certain socioeconomic group but are 
able to provide an equitable opportunity for everybody. It’s very important when you are 
making strides to improve the financial well-being of our community that everyone is included.”

- Patricia Selsky


Working with the team at Zogo, NEFCU built their own custom lessons within the Zogo app. 
While users complete lessons about financial education on Zogo, they also learn about NEFCU’s 
brand, history, and values. For example, NEFCU’s bite-sized lesson called “Community” 
emphasizes their Community Giving Program and commitment to affordable housing, children’s 
welfare, and nursing and science education. The custom lessons in the app experience deepen 
engagement with NEFCU and educate users - both members and non-members - about the 
credit union.
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Case Study: 

NEFCU & Zogo

The Key to Success:
Our mission at Zogo is to create a fun, simple, and social platform for all members to 
use. The Zogo team prioritizes our partners’ goals and will guide our partners in any 
way to assure a successful partnership. With Zogo’s resources and tools, we are able to 
create tailor-made solutions for any of our partners’ needs.

Enter Zogo

Looking into the Future:
The NEFCU & Zogo partnership is incredibly collaborative. NEFCU has seen tremendous 
growth in less than 6 months - and this is only the beginning. 



Since the rollout of Zogo less than six months ago, 
NEFCU has gained  on the app - with 

half of them being Gen Z! 
over 3,000 users
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In less than 6 
months, NEFCU has 

gained 3,321 new 
users on Zogo

NEFCU users have 
completed 79k 
Zogo modules

3,950 total hours 
have been spent by 
nefcu users on Zogo

Over 1,604 
NEFCU users 

are between the 
ages of 18-24



Hear It From NEFCU Users

“Zogo has been a quick and easy way to learn about different types 
of finances and ways to help grow savings. I joined a little while after 
they had started the app. I enjoy it and find it useful.”

“It's been great! I've been able to make some money while also 
learning about how to manage finances which is super useful for me 
as I'm about to turn 18 and go to college!” 

 - Marion



- Teagan



“I was really shocked. It was way better than I initially thought. 
What I had in mind was an app bombarded with ads and zero 
information. Quite the opposite, I learnt so many useful things and 
I absolutely love the interface of the app. It’s especially easy to get 
around and find what I’m looking for. For sure recommending it to 
a friend.” 

“Love this concept of getting rewards through financial literacy. 
I’m in my early 20s and just moved to the US so learning all these 
things is really important.”

- Firyal



 - Alexis

Final Thoughts

“So far, building this partnership with NEFCU has been an incredibly 
rewarding experience. The NEFCU team are always looking to 
provide thoughts and ideas on how we can evolve Zogo into 
something even more beneficial for users across the United States. 
This is a partnership built on collaboration and the sharing of ideas, 
with one overarching goal - to make financial education accessible 
to all, no matter their age.”



-Lucas Mill

 VP of Customer Success


